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Education 

Putting on our thinking caps, we support educational institutions with creative campaigns that match 
potential students with the knowledge they need to succeed. We invite you to examine our case studies for 
Orange County Public Schools, The University of Central Florida, Remington College and others to check if 
they make the grade.

We hope you enjoy this content and evok’s commitment to education. If you would ever like to be a guest 
writer or suggest blogs for us to write, please contact us at info@evokad.com.
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Today’s students have been exposed to technology since birth. They use it at home, with friends and at 
playtime, yet, in many cases, the educational system lags behind. If students continue to be taught in the 
classroom with traditional methods — textbooks, standardized testing etc. — they will also continue down 
the path of becoming less and less interested. Students must use their creativity, imagination, and be 
inspired to learn. Educators should be exploring new technology and its potential to inspire and engage the 
students for the creation of a better learning environment. 

One such way schools across the world are doing this is through Virtual Reality (VR) Learning — the use 
of computer technology to create a simulated environment. Unlike traditional user interfaces, VR places 
the user inside an experience. Instead of viewing a screen in front of them, users are immersed and able to 
interact with 3D worlds.

Just a few years ago, the thought of VR was just a dream, yet now it is becoming a reality. In 2014, VR was 
a 90-million-dollar market, mostly within the gaming industry, but by 2018, it is expected to increase to a 
5.2-billion-dollar market.

Benefits of VR in Education

1. �The visualization and the outstanding photos available put students in an environment they cannot get 
in a traditional classroom

2. VR engages students and makes their learning more interesting and fun

3. �Increases participation with students — even students that were previously disengaged tend to 
participate when using VR technology

4. �Improves the overall educational experience by allowing students to get an up-close and personal look 
at what they are learning — a medical student can use VR to see inside the human body or a history 
student can take a tour of a battlefield from wars long since past

5. �Eliminates the language barrier as students can learn from all around the world and lessons can be 
interpreted in all different languages

DREAMS VS. (VIRTUAL) 
REALITY IN EDUCATION
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Drawbacks of VR in Education

1. �Lack of other human connections, at times it is just the student and the VR headset

2. �In a classroom, a student can stop and ask questions or talk to fellow students. In the VR world students 
would have to follow the program or app and at times it is not flexible

3. �Functionality of the device can be a problem — when it breaks, the student’s learning is interrupted

4. �This technology is a lot like video games, and even though educational, it can be addictive

5. �Cost of VR in education is the biggest drawback to this new technology as schools are not able to 
afford it

Future of VR in Education

1. �Currently, headsets cost, on average, approximately $2,000 each, but Microsoft and others are working 
on more affordable options and are expected to debut a headset later this year that will cost about 
$299 each and will plug into a desktop PC

2. �Hand controllers add to the interactive experience of the headset and most recommend this 
technology. Microsoft and Samsung are working on hand controllers that work with the headsets and 
selling them as a set for $399, which will be more affordable for schools

3. �360-degree cameras will be used to allow students to create projects and content to share what they 
have learned with other students

4. �Facebook will be launching Facebook Spaces later this year to enhance students’ learning environment. 
It will allow students to join virtual clubs, tutoring sessions and study groups which will enhance 
students’ learning potential

5. �Nearpod will offer VR lessons to provide teachers another tool for teaching their students. Nearpod has 
over 100 ready-to-teach lessons that include objectives, activities, questions, polls and quizzes, and will 
work with any smartphone

6. �Virtual Reality Education Apps are the newest trend which will allow students access to VR through 
their smartphones. This technology will give students access with little cost to schools, making it readily 
available to all students with the potential to change education forever
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The days when a teacher’s lecture was a student’s only source of information is long gone. The students of 
today’s increased access to technology and information is allowing them to be more digitally savvy than 
ever before, often causing students to know more about technology than the teachers. 

So how can the advances in technology allow underfunded and underprivileged children the ability to learn 
and receive the same education as all other students?

STEM and Global Education Standards
Within the next decade, China, South Korea, and India will produce well over half of the world’s engineers 
and scientists, with the U.S. contributing well below 10 percent, according to economists’ projections.

Large technology companies are hearing this news and doing what they can to make sure we are 
educating the young people in this country to ensure we have future mathematicians and scientists. The 
large corporations are not just educating and sparking interest in these fields, but also creating brand 
loyalty in these young minds. 

Technology companies like Apple and Google are creating mentoring programs and holding workshops to 
show kids what they can accomplish with a STEM (science, technology, engineering and math) education. 
These companies are getting a headstart on educating the future STEM professionals of the country and 
ensuring that their future applicant pool is large and capable of solving the issues of tomorrow.

Technology-First Classrooms
The education of teachers is just as important as the students’ because if the teachers are not using 
new technologies to their fullest potentials in their classrooms, the students are missing out on valuable 
resources for their education. Microsoft offers teachers an “expert education” program to educate  
them on technology, provide free software, and offer a network to talk about ways to use technology  
in the classrooms. 

Many studies of at-risk students have proven that their success and graduation rates increase with the use 
of technology in the classroom, even if they have limited access at home. A study written by Professor 
Linda Darling-Hammond, Professor Shelley Goldman, and doctoral student Molly B. Zielezinski at the 
Stanford Graduate School of Education identifies three important components to successfully using 
technology with at-risk students: “interactive learning” via tools like apps and simulations, encouraging 
creation and exploration of ideas, rather than “drill and kill” the facts, and employing the right mix of tech 
and teachers.

STEM EDUCATION: 
HELPING A GENERATION 
OF AT-RISK YOUTH
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The goal of technology-assisted education is to make kids comfortable using technology. Google and 
Apple have completely transformed the way students learn in the classrooms by providing smartphones, 
interactive boards, and laptops. So even if a classroom cannot afford to conduct a physical science 
experiment or dissection, students can see it on their screen and get the experience virtually. 

Cultivating a Thirst for Knowledge
Some large software and technology companies are creating programs for young kids to spend their 
summers on college campuses. They are using technology in ways to solve problems that affect their 
communities and are getting excited about the possibilities of college life at the same time. Others are 
donating money to offer after school programs that focus on fun while learning science and math. 

One such program allows students to build LEGO® robots. Another teaches kids to build small airplanes 
that can actually fly to spark interest in aeronautics. Google donates large amounts of money to colleges 
and university programs that offer coding lessons to kids in after school programs. 

Companies that support technology education programs for at-risk youth realize that our high-tech future 
depends on today’s kids getting excited about these careers and developing the skills and knowledge 
necessary to take them on, as they will be their future employees and customers.



7

Technology has changed over the years, and the tools students use to learn has evolved, too. This is not 
just for college-age students — this begins in grade school. From the preschool years, kids are growing up 
with technology all around them, and to keep the best and brightest students engaged, schools must keep 
pace with technology, while marketers will have to consider new approaches for a generation that will have 
online access earlier than ever before.

How Technology Has Changed in the Classroom
Not that long ago, four walls and the information provided by the teacher defined the boundaries of 
informational learning. The student of today has access to information anytime, and almost anywhere, with 
a laptop or smartphone, and a solid Internet connection. Take-home assignments are often more complex, 
and can take more time to complete, yet can be worked on while riding home on the bus, waiting for 
football/cheer practice to start or lounging in their rooms before bed.

Students are also no longer saddled with bulky textbooks, but rather, have access to digital textbooks, 
continually updated with the latest information, and far less expensive for the schools and students. The 
role of a teacher has evolved from being a learned information conduit to a facilitator of how to learn. Many 
lecture in the classroom and are available for group online Q&A, and some even customize an individual 
online learning experience for a student with special needs or challenging advancing students with their 
own individual pace.

Some examples of technology used in the classroom to keep students more engaged include:

• �Educational�Games – From toddlers to adults we all like to play games and compete with one another to 
win. When kids play educational games they are not only learning the material but also having fun.

• �Social�Media – Students are using social media in their personal lives daily, so using it for educational 
purposes increases interest in learning. Teachers can post a subject or pose a question and initiate an 
online debate of ideas, allowing students to interact more and learn from one another.

• �Video�Streaming – If a classroom is learning how a caterpillar turns into a butterfly it’s beneficial to show 
the metamorphosis, and with live video streams from habitats around the world, students enjoy a real-
time, first-hand experience.

• �Blogging – A great way for students to share their accomplishments is blogging. Teachers also find that 
when students know their work will be shown publicly, they work harder, knowing their peers will judge it.

• �Video�Conferencing – Lectures are now available from teachers across the globe, often with the ability 
for students to engage with the instructor posing and having their questions responded 
to live over the Internet.

HOW TECHNOLOGY 
IS USED TO ENHANCE 
LEARNING IN 
CLASSROOM
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• �Podcasts – Recording classes is great for a student that may have missed a class, yet needs to keep pace 
with the class, or wants to review the material from a previous lecture in preparation of a test.

• �Portals – From accessing their grades online to assignment information at the touch of a button, portals 
provide students the flexibility they need in today’s fast-paced environment.

Benefits of Technology
One of the greatest perceived benefits with using technology in schools is that it increases the retention 
rates of the kids at the greatest risk of dropping out prior to graduation.

The Alliance for Excellent Education and the Stanford Center for Opportunity Policy in Education (SCOPE) 
finds that technology – when implemented properly – can produce significant gains in student achievement 
and boost engagement, particularly among students most at risk.

Perceived Disadvantages to Technology
Technology, though, may also have its disadvantages. Many people argue that technology is not good in 
the classroom, as the device students are using to learn, is also the device they use for leisure activities, 
creating an environment of potential distractions.

The use of technology also changes the way young people communicate. Many children, teens, and even 
young adults, struggle in social situations that require healthy interpersonal communication skills, being 
more comfortable with texting or email.

Many teachers also argue that technology negatively impacts creativity, and allows students to become 
reliant on their devices for deep thinking. As such, these teachers are reluctant to utilizing technology in 
their classrooms.

The No-so-Great Digital Divide
The digital divide referred to here is the gap between students that have access to the technology needed 
to perform at a high level, and those that do not. Although technology has been slow to help “at risk” 
students stay in school, it also can be another deterrent for staying in school when they can’t keep pace 
because of their lack of access.

Lower income and rural areas are not getting the access they need to technology, primarily due to cost. 
Households with incomes greater than $75,000 are more than 20 times more likely to have Internet 
access than households in lower income brackets. So, what is being done to bridge the gap? The federal 
government has pledged to offer lower cost phone service to these areas so technology is more available, 
and nonprofit organizations are developing and implementing programs to collect old computers, 
refurbishing them, and distributing to schools with the greatest need. Other organizations are focusing 
their efforts on the teachers, helping to lower or eliminate their fears concerning introducing technology 
into their classrooms. But so much more can be done.

Technology is impacting all aspects of our lives, and livelihood, and those that have access to it and the 
willingness to embrace it will be positioned well to succeed in school and the job market ahead.
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What do you think is the most important tool to advertise your business online? When it comes to digital 
marketing, learning the ABCs of SEO is crucial to online visibility. For higher education institutions in 
particular, leveraging the endless possibilities of search engine optimization means better connecting with 
present and potential students on their search for specialized training. But although the power of SEO has 
been proven time and time again, many colleges, universities and career training programs have yet to 
begin harnessing the full potential of this technique. Read on to see our tips to how to get your college to 
make the grade with good SEO techniques.

SEO: At a Glance
Search engine optimization, or SEO as you’ll most often hear it, involves incorporating keywords through 
data-driven strategies so that your target audience can easily find you through a search engine. Essentially, 
SEO, applied efficiently, can improve your visibility online and your bottom-line.

How Higher Ed Institutions Rank
Studies have proven the effectiveness of SEO marketing yet a vast amount of institutions fail to implement 
this strategy into their marketing approach. The 2015 Adult Learner Marketing and Recruitment Practices 
Report found that 4-year private institutions deemed SEO as the sixth most important lead generation 
practice. Remarkably, the same report found that 4-year and 2-year public institutions did not include SEO 
into their top 10 lead generation practices. Even more alarming, 60 to 80 percent of the higher education 
market does not invest in SEO at all.

An effective SEO marketing strategy can result in higher organic rankings, which can give your institution a 
competitive advantage. Reports have shown that 70 to 80 percent of searches result in a click on a page’s 
organic search results. By comparison, only 20 to 30 percent of searches result in a click on a page’s PPC 
ads depending on the keywords.

Instituting an SEO Strategy
Many marketers have trouble understanding the difference between branded and unbranded searches. 
The problem is that most institutions assume students are conducting branded searches on their college’s 
name—when in reality students are searching for keywords such as, “best business programs in the West 
Coast”. Optimizing your website’s content to correspond with keywords relevant to your institution’s 
offerings, instead of just your name, can help your college, university or program get found even with 
unfocused student queries.

SMART SEO MARKETING 
FOR HIGHER EDUCATION 
INSTITUTIONS
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A study by Moz Ranking Factors Report examined 16,521 keyword searches in Google then evaluated the 
characteristics of the top 50 websites that rank for those searches. One of the top factors that correlated 
with low rankings was unnatural links. Remember: organic search results get the most clicks. If you really 
want your institution to improve competitively, consider investing in long-tail keywords. These consist of 
more specific keyword phrases that students are more likely to search when they are closer to enrolling. 
Most importantly, you need to rank highly on the first results page—75 percent of your potential students 
will never see your website if you do not show up on the first page and 60 percent of clicks go to the top 
three results.

Implementing what your potential students search online will help them find you and learn more about your 
institution. Study up on the right SEO keywords and your college will ace search engine marketing.

Receive the latest industry insights from the evok team in your inbox by signing up for the evoker, our 
monthly newsletter or contact us to explore ways we can partner.
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Only a short while ago, vertical video seemed like social poison. All but confirmed in a PSA spoof called 
Vertical Video Syndrome, in 2012, vertical was the pariah of video formats. But with recent changes toward 
vertical viewing in Instagram and Snapchat, the preference for vertical media has grown, with a potential to 
redefine mobile advertising. But now, is it time to make the switch?

The upsurge can be attributed to the hot target of the moment: millennials. With Snapchat touting the fact 
that its vertical video ads have nine times more completed views than horizontal ads, and is a millennial 
favorite, advertisers are watching and acting fast. If you haven’t converted already, it might be time to give 
vertical video a second look.

Vertical is Mobile-Friendly
If the world’s largest advertising agency flipping the script is any indication, there’s a future for vertical. 
In June, WPP partnered with Daily Mail to form Truffle Pig, an ad agency with a focus in vertical video 
advertising. And it makes sense: when using your phone, the natural orientation is upright. Horizontal 
videos need to be rotated to rid the screen of void black bars. Instead of expecting users to make the 
change, vertical ads immediately fill the screen and captures attention more easily. Playing into the habits 
of millennials, and phone users in general, a vertically oriented ad or video is a natural progression in how 
we view media on mobile.

How to Create Vertical Video Ads
Deciding to make the switch to vertical ads can be tricky. How exactly can you produce a vertical video? 
One option would be to shoot video justified and in 4K resolution. With all the content in the middle, you 
can crop vertically from the center without a huge loss in quality. Another way to adapt would be to shoot 
two videos at once and edit them in post-production. However, this doubles production time and money. 
The simplest of methods would be to hold the camera vertically to match mobile. Whichever way you 
choose to shoot your video ad, it’s important to consider how it will be viewed.

Vertical in Full View
As mentioned above, Instagram and Snapchat are at the forefront of adapting to vertical videos and ads. 
Recently, Instagram expanded its square format to vertical pictures, allowing users to share vertical photos 
in its full glory. Snapchat CEO Evan Spiegel has been pushing advertisers for months to employ the vertical 
format, which has finally paid off with interested buyers and more impressions. Live-streaming apps like 
Periscope and Meerkat have also played with mobile’s natural orientation with great success.

While vertical video may not become the new norm, it’s become the media that fits the medium—mobile. 
Shaun McBride, a Snapchat entertainer, may have said it best: “It’s not necessary that vertical is better, it’s 
just that it’s how cellphones are commonly viewed.”

VEERING TO VERTICAL: 
WHY YOU SHOULD 
ADAPT YOUR VIDEO ADS
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With many social media resources at today’s society’s fingertips, people are getting connected with others 
across the world with just one click. We all do it to maintain relationships, start new ones, catch up on old 
ones and probably the most important one in today’s economy – networking. Everywhere you go you are 
networking, making connections. This is especially true for alumni who want to stay connected to fellow 
classmates and keep updated with news that are relevant to their university.

However, universities have noticed that if they don’t take initiative to connect to their graduates first, the 
students or alumni themselves start their own groups. Now, universities are quickly moving away from the 
traditional mailing outlets and migrating towards Facebook and Twitter as a means to re-connect to their 
graduates. These social networks help institutions to quickly and efficiently maintain and deliver news/
updates to their groups or followers. Vadim Lavrusik, a new media student at the Columbia University 
Graduate School of Journalism, has helped to pin down the top ways that universities are engaging their 
alumni via social media.

Helping Alumni Find Jobs
According to media specialist, Keidra Chaney at DePaul University, LinkedIn is the school’s biggest success 
with 5,500 current members and about 100 new members joining weekly. Group leaders can post or tweet 
about new job positions and alumni themselves post job openings/share job leads they know about to the 
advantage of fellow colleagues.

Collaboration and Connecting with Students
This includes transitioning advice from student life to alumni/career life posted everywhere from the 
University’s website to Facebook ‘notes’. This approach helps to build more brand affinity with relevant and 
helpful information to the group members.

Fundraising Purposes
Encouraging alumni to donate to specific causes, which could end up as a domino effect if one alumnus 
donates and tweets about it reminding their friends or followers to do the same.

Training New Alumni to Use Social Media
For those alumni that are not completely involved with the social media world, universities are placing 
resources and tutorials for those newbies on how to stay connected with people and their University via 
social media.

Alumni-Generated Content
Schools are attracting alumni by allowing them to produce their own content and share information, like 
photos, via different networks, groups or by building their own sites.

Mobile Websites 
With 9.3 million daily mobile users for social networking and information retrieval, having 
your website be mobile-accessible is vital in today’s world.

UNIVERSITIES:  
RE-MEMBER  
YOUR PEOPLE
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Use Google Maps
People enjoy interaction; seeing where their classmates currently are, and Google Maps can help with 
pinpointing where on Earth their classmates are or have traveled/lived in the past.

There are endless possibilities with social media. Bottom line: people just love staying connected and 
socializing with others. It’s human nature to do so. Lucky for us, current top social networking sites like 
Facebook and Twitter help make the reach and connections easy and possible with just the click of a 
mouse. Some universities have even gone to the point of building their own social media site closed to 
allow only their institution’s alumni, but it has proved to become burdensome for most alumni to check 
and stay updated with multiple social sites, so it’s suggested to just use the known, mainstream ones like 
Facebook, Twitter and LinkedIn to their full potential.

Evok’s advice to Universities and companies everywhere: gather—or remember—your people. Today’s 
technology makes it easy for us. 


