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Nonprofit  

Perhaps the most rewarding part of our jobs is giving back to our community and helping nonprofit 
organizations make an even bigger impact on the lives of others. We have a passion for cause-related 
marketing, and it shows in the work we have done. We invite you to review our nonprofit case studies 
showcasing our efforts for those who have put their trust in us.

We hope you enjoy this content and evok’s commitment to nonprofits. If you would ever like to be a  
guest writer or suggest blogs for us to write, please contact us at info@evokad.com.
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Expand Your Nonprofit’s Marketing Reach With These Free Strategies
As a nonprofit organization, one of the biggest challenges you may face when raising awareness for your 
cause is a lack of funds in your marketing budget. From professionally produced TV spots to billboards 
on the side of the highway, marketing costs can add up quickly, but if you want to get the attention of 
potential donors and volunteers, you need to get your message out there.

Fortunately, with research and a bit of creativity, your organization can tap into a whole world of free  
or almost free marketing opportunities. Keep reading for four ideas to get you started.

Publish Blogs on Your Website
Seventy percent of consumers would rather learn about a company through content than ads. For 
nonprofits on a tight budget, this is great news. While blogging does call for an investment of time,  
writing content fits into just about any organization’s budget.

The object of your blogs should be to provide potential donors, supporters and volunteers with valuable 
information, whether it’s findings from the latest research study on your cause or top ways they can get 
involved with your organization from the comfort of their homes. And your content doesn’t have to just live 
on your site. Sharing your blogs on social media may draw people to click on your links and check out the 
rest of your website. Once there, they can learn about your organization and help support your activities.

Keep Your Social Media Fresh
We’ve talked about how to make your next fundraiser more successful through the power of social media, 
but these platforms can keep you connected to your supporters year-round with little to no hard costs to 
your marketing budget. Posting photos, information, links, updates and sharing your blog content will help 
people who have the same interests as your organization find you. Plus, if your message resonates with 
them, they may also share your posts and expand your reach even further.

DIY Video Content
With incredibly powerful cameras built right into most of our phones, producing engaging video content 
for your nonprofit is more accessible than ever. More than 500 million hours of video are watched on 
YouTube every day – it’s time for your organization to take over some of that time.

When it comes to creating your own video content, start simple by capturing testimonials from those  
your organization has helped or interview your supporters to find out why your mission matters to them. 
As more people watch and share your content, your organization’s message will spread.

4 FREE AND EFFECTIVE 
MARKETING STRATEGIES 
FOR NONPROFIT 
ORGANIZATIONS
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Engage Your Supporters
One of the most effective free promotional strategies for nonprofit organizations is engaging and nurturing 
your current volunteers, donors and supporters. Instead of focusing all your marketing efforts on reaching 
new audiences, step back and show your appreciation of those who have already shown support for your 
cause with mentions on social media or video interviews for your YouTube channel. You can also engage 
your supporters as ambassadors of your message, asking them to spread the word about your organization 
among their family, friends and colleagues.

Effective nonprofit marketing doesn’t have to cost a lot of money. With creativity, flexibility and dedication, 
your message can reach more people than ever before while spending less.
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Drive Fundraiser Awareness, Attendance and Donations
Social media has fully transcended from a mere home for digital interactions to a results-driving business 
tool. It’s time for your nonprofit to get in on the action.

If you’re planning your organization’s next fundraiser, here’s how to tailor your social media strategy to 
drive attendance and donations at your upcoming event.

Starting from Scratch on Social?

While brands have been leveraging the power of social media for years, there are still some organizations 
who have yet to make a play. If your nonprofit hasn’t carved out your social media presence yet, these are 
three tips for getting started:

1. �Keep�your�profile�name�clear,�on�brand�and�consistent�across�platforms. You want it to be as simple 
as possible for a person searching for your nonprofit on social media to find you, so keep your profile 
names easily recognizable. If your organization’s name has already been taken, consider adding your 
city, country or another easy to remember differentiator instead of numbers or symbols.

2. �Get�everyone�in�your�organization�involved. With engagement-focused algorithms, simply having 
a social presence is no longer enough to keep your organization visible. You’ll need to build a highly 
engaged social following, and while that doesn’t happen overnight, encouraging members of your 
organization to follow and share your posts may give you a head start. From volunteers to board 
members, these people are already your brand’s advocates and will likely be eager to share your 
message with their family and friends.

3. �Use�multiple�platforms�but�only�the�ones�appropriate�for�you.�Your nonprofit doesn’t need to have 
a presence on every single social channel in existence—not only is that unmanageable, it’s ineffective. 
Instead, choose two to three platforms to promote your organization and upcoming events depending 
on who your audience is and where they spend their time online. If you’re not sure where to start, 
Facebook, Twitter and LinkedIn are three key players worth checking out.

Whether your social presence is second to none or you’re just getting the hang of hashtags, these three 
steps can help you promote your fundraiser for a bigger turnout and bigger donations.

THE ROLE OF 
SOCIAL MEDIA IN 
PROMOTING YOUR NEXT 
FUNDRAISING EVENT
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Create a Facebook Events Page For Your Fundraiser
Your fundraiser’s Facebook Events page acts as an open invitation to every member of your community. 
It’s a hub to lead people back to when posting about your upcoming event on social media, offering key 
details about your fundraiser and an option for potential guests to RSVP right then and there.

When creating your event’s page, be sure to include every piece of relevant information your guests  
might need—registration links, dress code, schedule of events, etc. As your event draws closer, share 
updates and sneak peeks right on your event page to keep your audience engaged and looking forward  
to your fundraiser.

Use a Unique Hashtag on All Event-Related Posts
Hashtags allow social media users to quickly sort through millions of posts to find the topics they are  
most interested in. Creating a clear, concise and unique hashtag for your fundraiser allows your followers 
to track any posts about your event or join the conversation themselves. Plus, once your event has passed, 
activity on your hashtag can help you measure the success of your social efforts, as well as provide a bank 
of user-generated content (photos, videos, etc. from your event captured by guests or donors) you can  
use to keep your social presence going strong.

Create a Social Media Content Strategy
If you have a content calendar for your social media accounts, draft a few posts promoting your event to 
the mix to spark and keep your followers’ interest in your fundraiser. Remember, you’ll have a fraction of  
a second to catch your audience’s attention – get creative.

Hosting a silent auction? Share a few of the items up for grabs. Getting your venue ready for the big day? 
Snap some photos for your feed. These posts should act as a way to get potential guests excited about 
your fundraiser and encourage them to share your event with their own social circles.

Don’t have a social media content strategy? Not sure what that even means? You’re not alone, and it’s  
not too late—we can help.
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Make a Bigger Impact With Corporate Sponsorships
IEG, a company who tracks corporate sponsorship data, projected at the start of 2017 that total 
sponsorship spending by businesses in North America would likely reach $23.2 billion by the end of  
the year. Nine percent of that number was estimated to go towards causes, roughly $2 billion.

Big or small, corporate sponsorships can effectively transform a nonprofit’s impact and potential to  
make a real difference. The first step in landing these sponsorships is educating businesses to what your 
nonprofit does and how their donation can help and, in most cases, a media kit can help you do just that. 
Here’s what you need to know about creating marketing materials with corporate sponsorships in mind.

Researching and Positioning Your Nonprofit
To connect with potential sponsors, you have to get into the mindset of a business-to-business deal – you 
want to position your nonprofit to sell sponsorships. But first, you’ll need to answer two questions about 
your cause:

1. �What’s your USP (unique selling proposition)? Why would a business want to choose you over  
other nonprofits?

2. �Do any of your values match with values in the potential sponsor’s business?

Once you have these two questions answered, you can take the information and weave it into your 
sponsorship marketing materials.

Selecting Your Materials
The next step is to plan what to include in your press or media kit. Remember, one size does not fit all,  
and you should tailor your content for each sponsorship and business you pursue.

Although certain content can be evergreen, like information about your nonprofit, stats for what you’ve 
accomplished and maybe testimonials from past corporate sponsors, the more personalized you can  
make your materials, the more effective.

Consider drafting personalized items to include in your media kit, such as a letter explaining why your 
nonprofit and the business would make a successful partnership, a list of your aligned values and 
information about the event or campaign they would be sponsoring.

HOW TO CREATE A 
NONPROFIT MEDIA KIT 
TO LAND CORPORATE 
SPONSORSHIPS
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Creating Your Nonprofit Media Kit
Think about what creative piece will catch the attention of your potential sponsorship. It could be in  
the form of a direct mail piece, an email or maybe even a video. When our agency partnered with the 
National Mobility Equipment Dealers Association to solicit corporate sponsorships for the organization’s 
National Mobility Awareness Month promotion, we combined traditional and nontraditional marketing 
elements with a custom video card.

If you’re stuck in a creative rut or you don’t have an in-house marketing team, consider hiring an advertising 
or marketing agency to help research, plan and create the powerful marketing materials you need to land 
great corporate sponsorships.
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The First Step to Determining Your Nonprofit Social Media Strategy is Picking the Right Channel
As you know, gone are the days where you can post a status or tweet a picture just when you feel like it. 
These days, the nonprofit industry and all industries for that matter must have a social media marketing plan 
in place with strategies and tactics to engage with their followers and ultimately influence them to donate.

You have to focus on the right social media channel for your industry, and right now, YouTube has been 
gaining traction in the nonprofit industry. This channel is a great way to drive donors to your ultimate call 
to action of donating. And the best part that brings music to your ears – it’s free.

Social Media Tips For Nonprofits
Back in 2010, Ogilvy Public Relations Worldwide came together with Georgetown University’s Center for 
Social Impact Communication and found that most American’s first interaction with a nonprofit was not 
through social media. A mere 18 percent of respondents first became involved with a nonprofit because  
of their social media accounts.

So, what are we doing wrong? How do we best utilize our social media? According to the study, most 
nonprofit social media campaigns heavily focus on giving out information rather than fostering a dialogue 
and encouraging people to take action.

If you want to hit the ball out of the park with these two key points, add YouTube into your nonprofit social 
media strategy. Through YouTube, you can find your audience and connect with new audiences, converse 
with them, bring others into the conversation and drive them to take action.

Putting a Face to the Cause With YouTube
Today’s your lucky day because nonprofits and activism are one of the fastest growing categories on 
YouTube – it accounts for more than 4 billion views on the site. And your nonprofit can help get that  
view count up.

Create social challenges and encourage supporters to upload their own videos, like the viral Ice Bucket 
Challenge from the ALS Association. Implement contest marketing with video challenges and offer a  
grand prize. Share real stories of who you support to connect with donors on a personal level.

And the icing on the cake – YouTube has a donate button on the page that pushes donors to act 
immediately with an online donation rather than to navigate away from the webpage to your website.

Get out there, strategize, record, upload and help those who need it most.

SHOW YOUR 
NONPROFIT’S SOCIAL 
MEDIA WHO’S BOSS
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You have every statistic on the meals your nonprofit has packaged over the last year, the homes it’s built, 
and the kids it’s sent to school. You also know that when today’s donors dig deep, they want to see that their 
donations aren’t getting shallow results. It’s easy to focus on selling the stats of your impact to your audience 
but relying on a quarterly report to speak for your nonprofit ignores a core aspect of why it exists in the first 
place: the human element.

Blog posts, videos and any other easily shareable mediums are great ways to show off what your nonprofit 
does via social media and share an impact story with the world.

The Protagonist of Your Impact Story
Give your audience a central figure to root for. The “heart” of your nonprofit isn’t an administrative team 
or a particularly effective drive for donations – it’s a single child, family, school or other party whose story 
embodies exactly what your group stands for. Your organization may help thousands, but it’s the story of  
one that will convey the emotion needed to motivate donors.

Talk to those whose lives have been changed by your organization and relate them to your potential donors. 
Perhaps the single mother wanting to give her family the Christmas they’ve been dreaming of lives in a 
neighborhood not unlike their own. Maybe the child halfway across the globe wants nothing more than the 
equipment to play the same schoolyard games that their children do. Stories like these evoke feelings of 
simultaneous sympathy and empathy—a reader or viewer feels sympathetic when seeing a fellow human 
being in distress and finding common ground between a donor and beneficiary generates empathy as they 
see themselves in the other party’s shoes.

How Did Your Nonprofit Step in?
This is where the story becomes that of the protagonist and your nonprofit. Outline the rising action of 
what brought this individual and your organization together, keeping the audience’s relationship with the 
protagonist in mind.

Let your blog post or video be a vehicle for your beneficiary to tell their own tale of how they found themselves 
in need of help. Let them genuinely explain the climactic moment that took them to your nonprofit.

Now, it’s time to show where your organization jumped in to help. Notice how this isn’t an opportunity to tell 
how you made an impact in the protagonist’s life—rather, let your post show what you made happen. This 
is a great time to employ photos of the children of that single mom overjoyed on Christmas morning or the 
neighborhood kids on another continent happily playing a soccer game that your donors helped finance.

Your nonprofit has a phenomenal story to tell. Don’t let its humanity get lost in numbers and spreadsheets.

EMOTION, MOTIVATION, 
DONATION:  
TELLING NONPROFITS’ 
IMPACT STORIES
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Being a nonprofit organization can be tough at times. Not only are you working at the behest of those less 
fortunate, but also much of your overhead is predicated on the charity of others, especially donors.

Economic anxiety aside, donors are starting to look toward the nonprofits they support for more 
acknowledgement of their donations, which means nonprofits need to be creative and effective to  
truly show their gratitude and keep donors on their list. So, here are some creative ways to keep donors 
content, while still being able to provide the best services for those you’ve sworn to help.

Get Creative With Your Gratitude
Personalization will be the key to your success. Below are five easy and creative ways to sincerely and 
personally give donor recognition:

1. �Think outside the box—or maybe inside the box. When a donor donates for the first time, send a 
welcome package with a thank you card, a brochure about your nonprofit and a personalized, branded 
item like a pen and notebook.

2. �Mail a hand-written donor thank you letter. Receiving a hand-written letter in the mail always adds a 
personal, heart-warming touch.

3. �Send an anniversary card or email. When it comes around to a donor’s anniversary of giving donations, 
let them know you recognize and appreciate their commitment with a card or email.

4. �Post on social media about your donors. Individually highlight and tag your donors on a weekly basis to 
showcase them to your following and their following.

5. �Make personal phone calls. Donors like to know where their money is going. Call them to express your 
gratitude and tell them how their money is helping.

Effectiveness is Next to Timeliness
The next step to tackle is timeliness. Timing is vital for thank yous. A physical thank you card or letter should 
be sent out within two days to two weeks. Any time after that, it loses its sincerity.

“All gifts should be acknowledged. It’s only polite,” Ken Burnett, author of Relationship Fundraising and 
chairman of the U.K.-based Cascaid Group says. “Plus, a prompt and appropriate ‘thank you’ leads to bigger 
gifts. The lady who sends you $10 today may in the future leave you a bequest of her house in Key Biscayne, 
Florida. But only if you are nice to her.”

Additionally, you should set up automatic email replies to online gift donations. Any online donations should 
receive an instant thank you.

Being an effecting nonprofit means more than just raking in the donor dollars,  
it also means operating with a level of sincerity and care than separates you from others.

CREATIVE AND 
EFFECTIVE WAYS TO 
THANK YOUR DONORS
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The term “Internet of Things” (IoT) has been going around the web a lot, but what exactly does it mean? The 
Internet of Things is products and systems that are integrated together through the web including phones, 
smart watches, refrigerators, and anything else with an app or integrated service. By the year 2020, it is 
projected that over 26 billion physical, tangible objects will be connected to the Internet.

The cross between hardware, software, and real world usher in a new era of interconnectivity and automation 
of everyday objects like never before. Look at the emerging “smart house”, which enables its tenant to lock 
their doors and turn on their oven without even being at home. Technology like this, which enables data 
transfer from one device to another, can serve as a great tool for nonprofits to gather data on their members, 
donors, and their causes in pursuit of increased donations.

Personas and Data Processing
The data gathering process helps nonprofits build an accurate donor persona, which allows organizations 
to better present their cause to the correct demographic. In the past, donors just gave their money and 
expected that the nonprofit would do great things with it. But today, donors expect to see specific data on 
their donation’s impacts.

People and businesses want to see proof that their donations are seeing results. With more millennials giving 
to nonprofits, they want transparency and open communication with the organizations they trust with their 
donations. Nonprofits are seeing this need and are getting more involved with IoT technologies to collect 
data and give proper reporting to its members and donors.

Nonprofits can also use IoT to help their organizations run more efficiently. Many nonprofit hospitals use IoT 
to help patients remember their preventative care appointments by sending reminders to their phones and 
other connected devices.

This simple reminder helps the hospital save lives. Sufficient preventative care reduces the need for 
emergency reactive care. Today’s technology is available to help track patients’ blood pressure, calories, 
fitness activity and even blood sugar data.

WHY YOUR NONPROFIT 
NEEDS THE INTERNET  
OF THINGS (IOT)
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Connecting the IoT
Connection and communication with donors are important and are easier to accomplish with the help of 
tools like mobile apps, social media, email campaigns, and special events. It is important to employ as many 
of these as possible to engage with your members. Going mobile is more important than ever as over 85% 
of Americans use a mobile device as an extension of their computers. Going mobile allows your nonprofit to 
reach your members in many ways, including:

• �Making websites mobile friendly and accessible to potential donors

• �Mobile messaging to communicate with your members

• �Online donation options through your mobile device or texting donations

• �Mobile apps for members to access information about your organization

Importance of Going Mobile
Today’s world is a busy one, and people’s time is very valuable. The easier nonprofits make it for people to 
donate, the better. Also, better communication with your members allows them to stay informed of what 
your needs are so they can donate and volunteer. The more information you give about what is needed in 
your organization, the more your members will respond and help. The Red Cross raised $43 million in just a 
few days through their “Text to Give” campaign to raise money for the victims of the 2010 Haiti earthquake.

What you need to do now is look at your budget and the needs of your nonprofit. Work with an advertising 
agency like evok to help create the mobile friendly website and copy for mobile devices.

Then create a strategy of using IoT to improve your fundraising either by mobile, email, or social media to 
give easy access to your members for donating their time and money.
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Nonprofit organizations want the same as their donors, and that is for most of the money they raise to 
go to their cause. However, administrative and operational costs often cause an average of only 63 cents 
on every dollar raised to actually go to the cause. The other 37 cents goes to overhead costs. How can 
nonprofits lower their overhead costs so more of the money they raise goes to their cause?

Business Model
Many nonprofits forget that just because they do not work to make a profit, they still need to run their 
organization like a business trying to earn one. Even nonprofits have to be able to pay their monthly 
overhead, and make best efforts to meet the mission and stockpile money for a rainy month, quarter 
or year when contributions dry up. A nonprofit can start by developing a business plan, inclusive of 
an operations and marketing budget, and actually stick to it. Also, keeping the team updated on the 
organization’s financial health may help keep them focused and control costs.

IT, Equipment and Software: Are There Savings There?
Reevaluating an organization’s IT and phone systems, as there are many alternatives, can help a nonprofit 
save money. Most of the operations costs of the organization can come from this department so keeping  
a sharp eye, and an even sharper pencil, can make or break a given month. 

Phone services in any office can be expensive, especially if you have multiple lines, a 1-800 number, fax 
etc. When is the last time you evaluated your phone needs and sought alternative pricing? One might even 
find that fewer lines may suffice, and the organization was oversold in the beginning with tales of telethons 
bringing in thousands.

Checking all software options may result in additional savings for a nonprofit organization. Google 
Nonprofits gives free access to apps such as storage and calendars, as well as a host of other IT needs.

Discounts and Freebies
As a nonprofit, a key to getting mandatory needs met may be in asking for discounts, or even freebies. 
By establishing relationships with community leaders and business owners, a nonprofit can often leverage 
those relationships to gain assistance with outsourced services, many of which typically come with a  
price tag. 

A nonprofit organization should always publish a wish list or an items-needed list and ensure everyone in 
the organization is keeping their eyes open for opportunities. Many contributors to the nonprofit feel more 
comfortable donating needed items even more so than money.

HOW CAN NONPROFITS 
REDUCE THEIR 
OVERHEAD EXPENSES?
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Volunteers
Individuals that volunteer at a nonprofit are by far the most important asset an organization can have. 
Volunteers need to be tapped as a resource as much as possible. Most people love to be needed and enjoy 
it when they are asked to help. An organization should be courteous and respectful of the volunteer’s time 
so they stay with the organization for a long time. It is also a great idea to show appreciation for their hard 
work by giving them small gifts, feeding them on a long shift and/or just saying thank you. 

How Does a Nonprofit Organization Retain Volunteers?

1. �Ask for help – most people like to feel needed.

2. �Treat the volunteers with respect so they keep coming back.

3. �If someone says no, don’t be afraid to ask in the future; no doesn’t mean no forever, it just might be no 
for right now.

4. �Interview the volunteer before bringing them onboard to ensure they are a good fit for the organization.

5. �Provide the volunteer a clear, detailed description of what s/he will be doing so they clearly understand 
expectations.

6. �Look to local community groups such as Rotary clubs, churches, alumni organizations and social and 
women’s groups to recruit new volunteers.

7. �Sign up for free volunteer software to help monitor and manage schedules for your volunteers.

8. �Try websites, like Volunteer Match, which allow nonprofits to post positions available and what type  
of volunteers they are seeking. 

Attracting Younger Volunteers
Attracting younger volunteers can be a great idea. They have new ideas and contacts to secure new 
donors, as well as how to market the organization to other young people. But how do you convince a 
young person to sign up? Here are some cues to look out for:

1. �Everyone likes to know their work will make a difference, so focus on telling potential volunteers how 
they will be making an impact.

2. �Use social media channels that young people frequent to disseminate your message, such as Snapchat, 
Twitter, Instagram and/or Youtube.

3. �Share heartfelt, emotionally stirring stories by video across social media – the best are just long enough 
to cover the subject, yet short enough to hold interest, and typically contain a call to action.

4. �Attend schools and universities with other young volunteers so they can tell their stories about how 
volunteering has changed their lives and how volunteering could change theirs too.



16

Every year, the federal government awards billions of dollars to nonprofits across the country. These grants 
have helped countless charitable organizations improve the lives of individuals and families in ways that 
simply can’t be measured.

If your nonprofit is seeking funding, government funding could be the stepping stone you need to take 
your organization to the next level. However, before you begin the application process for federal funding, 
it’s important to understand the process and regulations in place to ensure grant money is allocated where 
it will help the most.

Pros and Cons to Seeking Government Funding
The most important benefit to seeking government grants is that the government has billions of dollars 
to award, which can significantly help the organization be successful in achieving its mission. When an 
organization is awarded government funds, it helps to improve credibility and may even give them more 
say in the government policies that affect the community.

Government agencies must also be transparent when it comes to the use and spending of funds, as the 
public has the right to know how the government spends their money. The public is able to track and see 
who is winning grants, which might be helpful in learning how to win them in the future. USAspending.gov 
is a great place to research funding that has been awarded.

Downsides to the grant seeking process include the hours it takes to complete the application and the cost 
of a grant writer which can put the organization in a low cash scenario. However, when funds are awarded, 
the government typically reimburses the money spent on the application process.

How Can Nonprofits Find Government Grants
Government agencies, foundations and/or corporations award grants for nonprofits. “For any type of grant 
that you are interested in, though, the most important part is the prospecting in order to find the best fit for 
your organization,” said Marcie Dearth, Vice President External Relations at IMPOWER, a leading nonprofit 
mental health and child well-being organization. “Each grant has very specific guidelines and it is important 
that you align well with their focus, otherwise do not apply. The grants are put into different categories like 
housing, justice, education and arts, with so many options available planning on your part is a must.”

Your first task in finding and applying for a government grant is to know your organization inside and out. 
You must know the organization’s previous work, the money they have, the money they need and exactly 
what they need it to do. To help collect and organize your research, many organizations use a prospecting 
questionnaire or an organization summary sheet.

THE ULTIMATE GUIDE TO 
GOVERNMENT GRANTS 
FOR NONPROFITS
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When preparing your search, list keywords or words of interest that relate to your organization. This list 
can help make sure you find all grants that fit your organization. For example, if you are a school looking 
for grant money, your keywords may be “education, kids, youth services, education, youth development 
and child development.” If you search for a grant with just education, you might miss out on grants that are 
listed in the other keywords. The more thought you put into your keywords, the better your results will be.

Lastly, it’s time to search the database of U.S. Government funding opportunities at grants.gov by entering 
your keyword(s) in the search box. You can also search by category, like education or health, and by 
federal agency, but your search might be too broad and your results too large. During this step, pay 
particular attention to the application details as you review available grants. Being eligible to apply is just 
one step. The organization must have the capacity, experience and the ability to carry out the proposed 
work and evaluate and report on its outcomes in order to be competitive.

Process and Help
Preparing a letter of inquiry is typically the next step in the process of applying for a government grant. 
Most agencies want this prior to you completing the full proposal for the grant, making this step often 
more important than the actual proposal, as this is your chance to make a good first impression. This 
letter should be no more than three pages long, and must outline your organization’s need for the money, 
your proposed solution and your qualifications to complete the required work. If your letter is selected to 
advance to the proposal phase, your organization will have an opportunity to present a more detailed and 
specific appeal for grant awarding.

There are many organizations that offer help in the grant writing process, including paid subscriptions to 
databases and storing your data to make sending letters and proposals easier. You can even sign up to 
receive emails with monthly updates for which grants relate to your organization through services like 
guidestar.org or grantwatch.com.

Tips for Success
Many of the organizations that have won federal grant money have certain attributes in common. Here are 
a few that can make you successful at obtaining funding too.

• �It seems simple, but follow the directions. Grant applications often have strict guidelines and failure to 
include required information, submitting past the deadline or making the font too large can get even the 
best of proposals disqualified.

• �Call or email the appropriate agency contact to clarify guidelines and obtain the most up-to-date 
application information.

• �Show that you have received funding from other sources like your local government, community 
organizations or corporate donations. To obtain local government funding, you need to call all your local 
agencies, ask what programs they offer. For corporate funding, look for a list of the top corporations and 
the specifications of their donation programs.

• �Hire qualified staff and make sure your organization is up-to-date on technology.

• �Show that your organization has had successful outcomes in the past. Reviewers want to see 
demonstrated successes and how they were achieved. If the funding agency knows you can make things 
happen they will be more likely to give you the funding.

• �Research nationally recognized best practices for your industry and put these in place for your 
organization before you apply.
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• �Provide data to back up your outcomes, success stories, show them evidence, demographics, census 
information, use databases, reports, anything to show proof of the problem and results.

• �Nearly all government grants have strict reporting requirements. Clearly demonstrating that you have a 
process and a way to measure your results will put you ahead of the competition.

• �If you have collaborated with other entities, also include this information in your proposal. Partnerships 
are looked upon favorably.

• �Get a general contractor registration and an account on grants.gov and any other memberships the 
agency requires prior to submitting your proposal.

The impact nonprofits make on their communities and beyond is incalculable, and government funding can 
help grow that impact even further. Use the process and tips above to tip the scales in your favor when it 
comes to applying and winning government grants and ensure your nonprofit can do the most amount of 
good possible.
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Technology has changed over the years, and the tools students use to learn has evolved, too. This is not 
just for college-age students – this begins in grade school. From the preschool years, kids are growing up 
with technology all around them, and to keep the best and brightest students engaged, schools must keep 
pace with technology, while marketers will have to consider new approaches for a generation that will have 
online access earlier than ever before.

How Technology Has Changed in the Classroom
Not that long ago, four walls and the information provided by the teacher defined the boundaries of 
informational learning. The student of today has access to information anytime, and almost anywhere, with 
a laptop or smartphone, and a solid Internet connection. Take-home assignments are often more complex, 
and can take more time to complete, yet can be worked on while riding home on the bus, waiting for 
football/cheer practice to start or lounging in their rooms before bed.

Students are also no longer saddled with bulky textbooks, but rather, have access to digital textbooks, 
continually updated with the latest information, and far less expensive for the schools and students. The 
role of a teacher has evolved from being a learned information conduit to a facilitator of how to learn. Many 
lecture in the classroom and are available for group online Q&A, and some even customize an individual 
online learning experience for a student with special needs or challenging advancing students with their 
own individual pace.

Some examples of technology used in the classroom to keep students more engaged include:

• �Educational�Games – From toddlers to adults we all like to play games and compete with one another  
to win. When kids play educational games they are not only learning the material but also having fun.

• �Social�Media – Students are using social media in their personal lives daily, so using it for educational 
purposes increases interest in learning. Teachers can post a subject or pose a question and initiate an 
online debate of ideas, allowing students to interact more and learn from one another.

• �Video�Streaming – If a classroom is learning how a caterpillar turns into a butterfly it’s beneficial to  
show the metamorphosis, and with live video streams from habitats around the world, students enjoy  
a real-time, first-hand experience.

• �Blogging – A great way for students to share their accomplishments is blogging. Teachers also find that 
when students know their work will be shown publicly, they work harder, knowing their peers will judge it.

• �Video�Conferencing�– Lectures are now available from teachers across the globe,  
often with the ability for students to engage with the instructor posing and having  
their questions responded to live over the Internet.

HOW TECHNOLOGY 
IS USED TO ENHANCE 
LEARNING IN 
CLASSROOM
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• �Podcasts�– Recording classes is great for a student that may have missed a class, yet needs to keep pace 
with the class, or wants to review the material from a previous lecture in preparation of a test.

• �Portals�– From accessing their grades online to assignment information at the touch of a button, portals 
provide students the flexibility they need in today’s fast-paced environment.

Benefits of Technology
One of the greatest perceived benefits with using technology in schools is that it increases the retention 
rates of the kids at the greatest risk of dropping out prior to graduation.

The Alliance for Excellent Education and the Stanford Center for Opportunity Policy in Education (SCOPE) 
finds that technology – when implemented properly – can produce significant gains in student achievement 
and boost engagement, particularly among students most at risk.

Perceived Disadvantages to Technology
Technology, though, may also have its disadvantages. Many people argue that technology is not good in 
the classroom, as the device students are using to learn, is also the device they use for leisure activities, 
creating an environment of potential distractions.

The use of technology also changes the way young people communicate. Many children, teens, and even 
young adults, struggle in social situations that require healthy interpersonal communication skills, being 
more comfortable with texting or email.

Many teachers also argue that technology negatively impacts creativity, and allows students to become 
reliant on their devices for deep thinking. As such, these teachers are reluctant to utilizing technology in 
their classrooms.

The No-so-Great Digital Divide
The digital divide referred to here is the gap between students that have access to the technology needed 
to perform at a high level, and those that do not. Although technology has been slow to help “at risk” 
students stay in school, it also can be another deterrent for staying in school when they can’t keep pace 
because of their lack of access.

Lower income and rural areas are not getting the access they need to technology, primarily due to cost. 
Households with incomes greater than $75,000 are more than 20 times more likely to have Internet 
access than households in lower income brackets. So, what is being done to bridge the gap? The federal 
government has pledged to offer lower cost phone service to these areas so technology is more available, 
and nonprofit organizations are developing and implementing programs to collect old computers, 
refurbishing them, and distributing to schools with the greatest need. Other organizations are focusing 
their efforts on the teachers, helping to lower or eliminate their fears concerning introducing technology 
into their classrooms. But so much more can be done.

Technology is impacting all aspects of our lives, and livelihood, and those that have access to it and the 
willingness to embrace it will be positioned well to succeed in school and the job market ahead.


